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Creative Minnesota Means Business
New Study Shows Strong and Growing Impact
of Nonprofit Arts and Culture on Minnesota’s Economy
SAINT PAUL, MN: We have known for a long time that the arts and culture are important to Minnesota.
They enhance our quality of life, bring diverse communities together, and make our state a magnet for jobs
and businesses. Now we know that, in addition to its stages and museums, the nonprofit arts and culture
sector is also a substantial industry in the State of Minnesota, generating $1.2 billion in total economic
impact annually.
A new study released today, Creative Minnesota: The Impact and Health of the Nonprofit Arts and Culture
Sector found that 1269 nonprofit arts and culture organizations support the equivalent of 33,381 full
time jobs. Nearly 19 million people attend nonprofit arts and cultural events annually. The report also
found that 2.63 million students eighteen and under are served by the cultural sector. Creative Minnesota
is a snapshot of the health and impacts of nonprofit arts and culture organizations in 2013 and looks at
their spending and their audiences as well as other indicators of the sector’s health and impact on the
economy.
As the most comprehensive report ever done of the creative sector, Creative Minnesota is a new effort to
fill the gaps in Minnesota’s understanding of its cultural field. It kicks off a new centralized, concentrated
effort to collect and report data on the creative sector every two years for analysis, education and
advocacy. All of the research developed by Creative Minnesota will be available at creativemn.org.
Creative Minnesota breaks out data both statewide and regionally. The study includes eleven regional
reports that quantify substantial economic impact from the arts and culture in every corner of the
state, from the Arrowhead to the plains of Southwest Minnesota and from the Red River Valley to the
riverlands of the Southeast.
The 1269 organizations studied are located statewide with just under half located in Greater
Minnesota. In total the report references data from 828 arts organizations and 147 history organizations,
with the remainder from a few science and children’s museums, public media organizations, zoos, arts and
culture programs embedded in social service agencies or local governments, and others.
"The economic impacts of the arts in Minnesota are very important; their contributions to the quality of
people's lives are priceless, said Governor Mark Dayton. “Arts organizations are strongly supported
throughout Minnesota, and they help make successful communities. Their continuing growth and vitality
will be critical to our state's economic and social well-being."
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Highlights of the Report
(Figures are annual)

Total Economic Impact of Nonprofit Arts and Culture:
Direct expenditures by organizations:
Arts & culture related spending by audiences:
Total economic impact:

$696M
$501M
$1.2B

Nearly 19M people attend nonprofit arts and cultural events statewide.
Nonprofit Arts and Culture Impact on
Employment in Minnesota:
Nonprofit arts and culture organizations are
significant employers, helping our state retain talent
and allowing many Minnesotans to support their
families.
The arts and culture support 33,381 FTE jobs
(full time equivalent employees). This is ten times
the number of dentists in Minnesota of which there
are just 3353.
Arts & culture jobs generate $827.2M in Resident
Household Income, which is wages and salaries
paid to individuals.
There are 42,189 artists in Minnesota:
Nonprofit arts and culture organizations employ
many artists, so no picture of Creative Minnesota
would be complete without a look at artist
employment. Minnesota surpasses the U.S. level of
artists in the workforce. Artists are 1.5% of the
Minnesota workforce but only 1.1% of the U.S.
workforce. Compared to other states, Minnesota
has the highest employment in book publishing in
the country, 5.2 times the national average.
Minnesota also exceeds the national employment
rate in performing arts, theaters, museums, and fine
arts schools.*
Millions of Students are served by Nonprofit Arts
and Culture organizations:
Minnesota’s organizations served 2,630,677
children 18 and younger with arts and cultural
experiences in 2012. There are only 923,617 K-12
students in Minnesota, so clearly many students are
being served multiple times. In addition, arts and
culture organizations hosted 24,883 student group
visits and provided 766,501 classes, workshops,
lectures and readings to people of all ages.

Cultural Events Attract New Dollars:
Non-Locals Spend 80% More Than Locals:
The average attendee spends $20.48 per person
(excluding the cost of the ticket).
84.2% of the state’s audience are Local (attending
event in same region where they live) totaling
15,916,739 attendees. Per person average spending
of local attendees (excluding the cost of the ticket) is
$17.83.
Non-locals spend more: 15.8% of the state’s
audience is non-local (attending event in a region
where they do not live) totaling 2,986,999 people.
Per person average spending of a non-local attendee
(includes attendees coming from outside of the state)
is $32.15, which is 80% more than local attendees.
Public investments in the Arts and Culture are a
catalyst that increase government revenues:
$1.00 in state investment in the nonprofit arts &
culture is matched by over $5.11 from other
sources, including:
•   $0.36 in city, county federal and tribal support,
•   $2.71 in earned income from ticket sales,
admissions fees and memberships, and
•   $2.04 in contributed income from individuals,
foundations, businesses and other sources.
Total Government Revenues from Nonprofit Arts
& Culture Organizations: $127.2M.
State Government Revenues: $100.6 million.
Local Government Revenues: $26.6 million.

*source: National Endowment for the Arts
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Creative Minnesota was developed by a collaborative of arts and culture funders in partnership with
Minnesota Citizens for the Arts (MCA). The report leverages new in-depth research made possible
because of Minnesota’s participation in the Cultural Data Project (culturaldata.org).
“We hope that arts advocates, legislators, local government officials and arts and cultural
organizations will use this report to find new ways to improve their lives and economies with arts
and culture,” said Sheila Smith, Executive Director of Minnesota Citizens for the Arts.
The Creative Minnesota team includes Minnesota Citizens for the Arts, The McKnight Foundation,
the Minnesota State Arts Board, the Forum of Regional Arts Councils of Minnesota, Target, the
Bush Foundation, Mardag Foundation, and Jerome Foundation, with in-kind support from the
Minnesota Historical Society and others.
Kate Wolford, President of The McKnight Foundation, said, “Like other entrepreneurs and small business
owners, artists add significant economic and creative value across the entire state. Backed by hard data,
Creative Minnesota reveals important truths about how our state’s artists and arts and culture organizations
are making dynamic contributions to our economic vitality and to our high quality of life.”
“Many, if not most Minnesotans value the statewide scope and local and national significance of the arts in
Minnesota,” said Minnesota State Senator (D) Richard Cohen, who is Chair of the Senate Finance
Committee overseeing Legacy funding. “What is less discussed is the economic impact of the arts.
Annually, nearly 20 million people (including many visitors to our state) attend arts performances and
events here. That relationship directly helps employ well over 30,000 people while directly creating related
opportunities for things like hundreds of thousands of dollars in restaurant sales. In addition to inspiring
and entertaining, the arts are also one of the most important contributors to Minnesota’s continued postrecession economic growth. ”
Significant economic impact is found in every corner of the state:
The benefits of the arts and culture are not limited to our metropolitan areas. In fact, the report shows
substantial economic impact from the arts and culture in every corner of the state, roughly corresponding
to attendance and population, but not always.
The Seven County Twin Cities Metro area has the largest number of participating organizations, economic
impact, number of attendees and population by far. Some regions are “punching above their weight,” such
as the Arrowhead Region, which is 4th ranked in population but 2nd ranked, behind only the Metro area, in
both number of attendees and in regional economic impact.
“This study helps us to better understand the full impact of the arts on our regional and state economies.
When someone buys a ticket to an arts event in Detroit Lakes, Alexandria or Fergus Falls, they are also
having dinner in a local restaurant, shopping in local stores, and buying gas for the trip home. Many of our
communities are adding the arts to their community enrichment plans, knowing that including the arts will
increase their economic, cultural and educational assets, making the quality of life better for everyone,”
said Maxine Adams, Executive Director of the Lakes Region Arts Council.
Number  of  
Number  of  
Participating  
Attendees  
Organizations  
Northwest  
86,091  
$1,093,783  
26  
31,411  
North  Central  
83,023  
$3,065,952  
39  
68,457  
Arrowhead  
326,225  
$39,740,689  
107  
773,204  
Lakes  Region  
221,688  
$9,824,487  
50  
207,438  
Brainerd  Lakes  
163,003  
$3,638,540  
37  
91,548  
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Southwest  
East  Central  
Central  
South  Central  
Southeast  
Seven  County  Metro  
TOTAL  

282,261  
163,789  
402,292  
231,302  
494,684  
2,849,567  
5,303,925  

$7,284,325  
$9,726,894  
$16,434,387  
$13,600,341  
$25,575,860  
$1,066,866,224  
$1,196,851,482  

70  
30  
54  
89  
122  
645  
1269  

117,937  
223,072  
353,145  
358,731  
724,113  
15,954,677  
18,903,733  

The State of Minnesota’s nonprofit arts and culture sector provides attractions that draw visitors from
outside of the state. In fact, 60% of out of state (non-resident) audience survey respondents reported
that the primary reason for their trip was “specifically to attend this arts/cultural event.”
“As a past and current Chair of the Legacy Committee in the Minnesota House of Representatives it has
been my pleasure to witness the impact of appropriations from Legacy Amendment funding on our
economy,” said State Representative (R) Dean Urdahl. “In Greater Minnesota our libraries and historical
societies have certainly benefited. But in a larger sense money for the arts has spurred local projects
throughout central and southwestern Minnesota. Certainly there have been immediate economic results,
but long term I see even more significant impact. I'm aware of restoration of historic buildings that are
intended to eventually become local art centers. We have just touched the surface of the Legacy
Amendment’s future possibilities for economic growth.”
Growth in Arts and Culture Sector Since 2006 Despite Recession:
The most recent similar statewide economic impact study of the arts and culture sector was 2006’s The
Arts: A Driving Force in Minnesota’s Economy, conducted just before the Great Recession and also just
before the Legacy Amendment was passed in Minnesota. The Legacy Amendment created dedicated
funding for the arts and culture as well as for conservation.
Creative Minnesota found significant growth since the 2006 study in almost every item measured,
including the number of participating organizations.
Sheila Smith, Executive Director of Minnesota Citizens for the Arts, said “It is a testament to how much
Minnesotans care about arts and culture that, although Minnesota is just now crawling out of the Great
Recession, the nonprofit arts and culture sector seems to have shown resilience and even growth in this
period.”
  
Participating  
Organizations  
Statewide  Economic  
Impact  
Full  Time  Jobs  
Attendance  
Government  Revenue  

2006  Study    
Driving  Force  

2015  Study    
Creative  Minnesota  

Change  
2006  to  2015  

428  

1269  

+841  

  $838,527,669  

$1,196,851,482  

+$358,323,813  

22,095  
14,487,592  
$94,147,000  

33,381  
18,903,733  
$127,208,000  

+11,286  
+4,416,141  
+$33,061,000  

“This study shows that the arts and culture have considerable impact on the economy of our state. They
create vibrant and modern communities, help us educate the next generation of leaders and recruit and
retain top talent from across the country. An investment in the arts and culture is an investment in the
overall wellbeing of Minnesota,” said Laysha Ward, Target EVP Chief Corporate and Social
Responsibility Officer.
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Caveats
This study did not analyze the reason for the growth in the sector between 2006 and 2015. The growth is
likely a combination of factors:
•   Overall growth of these numbers since 2006 was driven in large part by the addition of hundreds of
new small and medium organizations to the study. However, it may also reflect increased public
funding for arts & culture, growth of organizations’ individual impact or the addition of new
organizations to the sector.
•   It is important to note that the Cultural Data Project (CDP), which was the source for about a third of
the data about participating arts organizations in 2015, did not exist in 2006. The CDP gives us much
more detail on the economic activities of nonprofit arts & culture organizations than we had in the
past.
•   In addition, more nonprofit arts & culture organizations participated in this new study, not only
because of the existence of CDP but also because it includes grantee data from the Minnesota State
Arts Board (MSAB), Regional Arts Councils (RACs), and Minnesota Historical Society (MHS), and
the previous study did not.
•   It is notable that the Arts and Culture Fund of the Legacy Amendment, passed by voters in 2008, also
came into play during this period, which has increased the number and type of grantees from the
MSAB and RACs by 75% (from 1219 in 2008 to 2139 in 2012), and also increased the grants made by
MHS. Separate from this study, it has been confirmed that attendance at arts events funded by the
Minnesota State Arts Board and Regional Arts Councils has increased by 21% (from 10,421,608
attendees in 2008 to 12,612,314 in 2012) since the passage of the Legacy Amendment (source:
Minnesota State Arts Board).
Notes on the Cultural Data Project and other Sources:
This research was made possible by the state’s participation in the Cultural Data Project,
culturaldata.org/ which is a national data collection and reporting system designed to strengthen the
performance, vitality and impact of the arts and cultural sector. Many public and private grant makers in
Minnesota require some or all of their arts and culture grantees to submit data to the CDP as part of their
application process. Most CDP data is financial, though it includes information about services provided,
numbers of participants, staffing and volunteers as well. CDP data in this report is from 298 arts nonprofits
as they reported it to the CDP.
The CDP data was supplemented by the responses of 396 arts and culture nonprofits to a brief online
financial survey and by 575 organization’s grantee data provided by the Minnesota State Arts Board,
Regional Arts Councils and the Minnesota Historical Society. In addition, 3410 audience members
completed a survey at arts and culture events around the state. Additional information came from the
National Endowment for the Arts, the Tourism Marketing Council, Explore Minnesota, the Minnesota
Department of Education and others.
Americans for the Arts (AFTA) was commissioned to calculate the economic impact research portion of
this report as part of Arts & Economic Prosperity® IV: The Economic Impact of Nonprofit Arts and
Culture Organizations and Their Audiences in the State of Minnesota, Americans for the Arts, 2014 and
the associated eleven regional Minnesota studies, which can be downloaded at creativemn.org. Additional
data analysis was done by CliftonLarsonAllen using the data sources cited above.
The focus of this report is on the nonprofit sector. Spending by individual artists and the for-profit sector
may be included in future reports as more data becomes available.
The Legacy Amendment
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The Legacy Amendment was passed by a statewide vote of the people of Minnesota in 2008 to dedicate a
portion of the state’s sales tax to create four new funds for 1. land conservation, 2. water conservation, 3.
parts and trails, and 4. arts and culture. The legislature appropriates the dollars from the Legacy Arts and
Culture Fund to the Minnesota State Arts Board, Regional Arts Councils, Minnesota Historical Society and
other entities to provide access to the arts and culture for all Minnesotans.
Sponsoring Organizations
•  

•  

•  

Minnesota Citizens for the Arts (MCA) is a
statewide arts advocacy organization whose mission
is to ensure opportunity for all people to have access
to and involvement in the arts. MCA organizes the
arts community and lobbies the Minnesota State
Legislature and Congress on issues pertaining to the
nonprofit arts and conducts original research. MCA
works with over 40,000 arts advocates in Minnesota.
651-251-0868, www.mncitizensforthearts.org
@MNCitizen.
The McKnight Foundation: The McKnight
Foundation arts program is founded on the belief
that Minnesota thrives when its artists thrive. The
McKnight Foundation supports working artists to
create and contribute to vibrant communities.
www.mcknight.org
Target: Target serves guests at 1,934 stores - 1,801
in the United States and 133 in Canada - and at
Target.com. Since 1946, Target has given 5 percent
of its profit to communities, that giving equals more
than $4 million a week. For more information, visit
https://corporate.target.com/corporate-responsibility

•  

Bush Foundation: At the Bush Foundation we
invest in great ideas and the people who power
them. We encourage individuals and organizations
to think bigger and think differently about what is
possible in communities across Minnesota, North
Dakota, South Dakota and the 23 Native nations that
share the same geographic area.
www.bushfoundation.org

•  

Mardag Foundation: The Mardag Foundation
makes grants to nonprofit organizations that
improve the quality of life in Minnesota for
children, seniors and other at-risk populations, and
for programs in education and arts.
http://www.mardag.org/

•  

Jerome Foundation: The Jerome Foundation,
created by artist and philanthropist Jerome Hill
(1905-1972), seeks to contribute to a dynamic and
evolving culture by supporting the creation,
development, and production of new works by
emerging artists. The Foundation makes grants to

not-for-profit arts organizations and artists in
Minnesota and New York City.
http://www.jeromefdn.org/
•  

The Minnesota State Arts Board. This activity is
made possible in part by a grant provided by the
Minnesota State Arts Board through an
appropriation by the Minnesota State Legislature.
The Minnesota State Arts Board is a state agency
that stimulates and encourages the creation,
performance, and appreciation of the arts in the
state. http://www.arts.state.mn.us/

•  

Forum of Regional Arts Councils of Minnesota:
The Forum of Regional Arts Councils is a
consortium of the eleven Regional Arts Councils
that serve all Minnesota counties, providing
continuous improvement of the councils through
implementation of best practices in programming,
management and leadership development, and
information for Minnesota artists and organizations.
http://www.arts.state.mn.us/racs/forum.htm

•  

Minnesota Historical Society: The Minnesota
Historical Society is a non-profit educational and
cultural institution established in 1849. The Society
collects, preserves and tells the story of Minnesota’s
past through museum exhibits, libraries and
collections, historic sites, educational programs and
book publishing. Using the power of history to
transform lives, MNHS preserves our past, shares
our state’s stories and connects people with history.
http://www.mnhs.org/about

•  

Ideas that Kick: Minneapolis-based design agency
Ideas that Kick elevates brand relationships for local
and national clients, from start-ups to the
Fortune 50. Www.ideasthatkick.com

•  

Americans for the Arts: Our mission is to serve,
advance, and lead the network of organizations and
individuals who cultivate, promote, sustain, and
support the arts in America.
www.AmericansForTheArts.org.
###
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